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IMAGINE 
LIMITLESS 

POSSIBILITIES
There is this certain momentous point in time that has repeated itself for as long 
as there has been human life. A time when the next generation becomes the now 
and a new chapter is added in the chronicles of our culture.  


Movers & Shakers is an idea, a thought that adheres to the coming of this time, 
where we rise in prominence and control; carry forth all  our likings and attributes, 
no matter how misunderstood, to a level that it is finally looked  at as the solution, 
and the way ahead. 
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Nepali’s movers and shakers comprise our countrymen who dream 
limitless possibilities and do what is needed to make things happen.
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M&S WAS CREATED 
FOR WORKING WITH 
AND REPRESENTING 
THOSE WHO ASPIRE 
TO BECOME A MOVER 
AND SHAKER THAT IS, 
FOR INDIVIDUALS 
SEEKING TO COME 
INTO THEIR OWN.

“

”
We work with 
entrepreneurs 
to make their 
idea work.

We use cutting-
edge technologies 
such as AI to 
achieve targets 
thought impossible 
before in Nepal.

We add value to 
Nepali’s tourism 
sector by hosting 
large-scale 
signature events.

We seek to 
revolutionize how 
the real-estate 
sector conducts 
business.
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We speak to those who want more out of life. We bring Nepal to you in its most vivid 
colours. We tell the stories of Nepali’s dreamers and achievers. We assume that every 
Nepali is a dreamer and that in today’s world they believe in their countrymen’s 
potential to be as innovative as anyone else anywhere in the world.



M&S VMAG - 2017

We started out as M&S, a supplement of The Kathmandu 
Post, on October 2013, and we quickly added our video 
wing. Over two years, the print magazine evolved from 
publishing 8 to 12 and finally 52 pages every week; and our 
video platform went from hosting three video segments to 
six. At the end of two years, we decided to become an 
independent, standalone entity because we were ready to 
brand ourselves in a media sector that did not have a weekly 
English magazine. We believe that our video magazine today 
adds much value to the Kantipur Media Group’s offerings.

M&S VMAG’s

EVO 
LUT 
ION
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OUR 
OBJEC-
TIVES

Say you are a Nepali who wants a distillation of the reality you are living 
in. You want to read detailed analyses of what’s happening in the Nepali 
health, education, tourism, tech and the arts and entertainment sectors, 
among others We provide you exhaustively researched contents that 
give you all you need to know. But say you also want to keep up with 
trends in lifestyles and good living: that’s why we provide in-depth 
reviews of eateries, automobiles, fashion developments and so on. Our 
articles and videos help you stay on top of the game. Keeping upto the 
curious ones who always wants more, more out of everything,

KEEPING UPTO 
THE CURIOUS 

ONES WHO 
ALWAYS WANTS 

MORE, MORE OUT 
OF EVERYTHING,

“

”
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MEDIUMS
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APP 

AUDIO

WEBSITE 

SOCIAL 
MEDIA

PRINT 
MAGAZINE APP 
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FORMATS
We know that people have their preferred formats for consuming content. 
That is why we have created content for all these formats to enable ease 
of consumption, retention of information and further propagation among 
content-consumer circles.


AUDIO 
VIDEO 
TEXT 

PHOTO 
EVENTS
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AUDIO
We have been rendering into audio format some of our shorter feature stories in 
order to cater to those consumers who prefer to listen to our stories when they are 
driving or riding in public vehicles or for when they would rather not sit up and read.

PODCASTS
OF PRINT 
STORIES
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VIDEO
6 HIGH QUALITY 

VIDEOS ON YOUTUBE 
AND KANTIPUR 

TELEVISION
Our six video segments bring you stories of everything from 
documentaries about inspiring personalities and cult-classic eateries to 
closeup details of how we conduct fashion shoots.
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TEXT
We publish perhaps the most in-depth 
analyses of issues that matter to Nepalis.


52 PAGES, 
EVERY FRIDAY, 
17000 + COPIES
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PHOTO
We have a dedicated photo-feature slot, ‘In Focus', where we present 
small slivers of Nepali life, and our fashion spread represents fashion art 
photography at its cutting-edge best.
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EVENTS
Every weekend for four months a year, we bring together Nepali’s luminaries from 
every sector to interact with our audience members at round table agenda sessions 
and inspirational talk programmes. Two weekends a month during VMAG Weekend 
season, we also host music programmes and food tests.
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PRINT MAGAZINE 
VIDEO 

ONLINE

YOUTUBE 

SOCIAL MEDIA 

WEBSITE 

APP

PLAT
FOR
MS Designed and 

rendered for 
optimal 
consumption.
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PRINT
We’re the only English weekly magazine in Nepal. We’ve cracked the 
code for producing the highest quality content week in week out.

52 PAGES, 
EVERY FRIDAY, 
17000 + COPIES
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VIDEO6 HIGH QUALITY 
VIDEOS ON YOUTUBE 

AND KANTIPUR 
TELEVISION Our six video segments are aired every Friday not just on our YouTube 

channel but also for Kantipur TV’s huge viewership.
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ONLINE
We are very well represented online because 
we are present everywhere.

YOUTUBE 

SOCIAL MEDIA 

WEBSITE 

APP



M&S VMAG - 2017

YOUTUBE
Our video team is a production house in its own right, and we produce at least one 
polished, cutting-edge feature video a day.
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SOCIAL 
MEDIA

We provide rolling content for our consumers via YouTube, Facebook, 
Instagram and Twitter. 

With ‘Instant Articles’ 
on our Facebook 
page, allows our 

audience to instantly 
read our magazine’s 

stories, which 
appear on their 
Facebook feed.
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WEB
Our website hosts hundreds of timeless stories 
(from our current issue and past issues) in an 
infinite-scroll format. We’ve engineered these 
formats to enable lag-free consumption through 
computers, tablets and smartphones.

INFINITE SCROLL 
FRAMEWORK, 

EMBEDDED VIDEOS, 
ELECTRONIC PRINT 

VERSION, INTEGRATED 
SOCIAL MEDIA
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APP
The website hosts hundreds of timeless stories, 
all of which have been laid out in an infinite-
scroll framework. Some of the stories also have 
embedded in them attendant videos. All the 
stories we feature are linked to our Facebook 
page and many of the stories’ previews (in 
quick-video formats) are presented in our 
Instagram and Twitter platforms.


Our website is sleek and easy to use. It brings in 
one place stories created in every format that 
our audience wants—electronic versions of the 
prints stories; 


videos we feature on our YouTube and TV slots 
and audio narratives of some stories that we’ve 
run in the print magazine. 


The website has been optimized in order for the 
stories to be quickly consumed in any digital 
media platform: desktops, laptops, mobile 
phones, smart TVs and smart watches.
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CON
TEN

TS
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INSIDE 
VMAG

FEATURES 
INSPIRE 
PEOPLE 
BIZ WIZ 

FASHION 
HUNGER HUNT 

TECHTONIC 
EVENTS 

FASHION FEATURE

We are primarily a features-led magazine whose scope 
encompasses almost every issue that a Nepali reader 
would be interested in. The ethos that informs how we 
produce our content is simple: our stories need to be 
intelligent, hip and informative. 


Our Feature Stories explore everything from trends in 
the health, labor and educational sectors to trends in the 
music, fine art, business, sport and technological 
spheres.


Our Inspire interviews feature some of the most inspiring 
Nepalis whose stories we believe need to be told. Our 
Inspire interviewees are chosen not because they are 
famous but because they have led professional and 
personal lives that should serve as sources for 
inspiration for everyone. 


Our People section features stories of the Nepali 
everyman and their unique stories of overcoming the 
odds. 


We have a dedicated Biz Wiz section where we break 
down what is happening in the startup ecosystem, 
feature the business ideas of various captains of 
industries and map trending issues in the business 
sectors. 


Our Fashion Spread features exquisitely styled models 
photographed by Nepal’s leading fashion photographer, 
Sanjog Rai. 


Our Fashion Feature slot presents deeply insightful 
articles about the fashion trends of the day. 


The Review Pages feature honest, incisive analyses of 
films, books, anime, art works, automobiles and so on. 
We also have review sections dedicated to local eateries 
and tech products these reviews are available in both 
the print and video formats (see our 


video section summary for more). 


Every week, we also run Opinion Columns penned by 
engineers, artists, art critics, sports critics, social 
scientists and development-sector professionals. 


We also run a weekly tech help desk and a love & sex 
advice column. 


We provide information on select happenings in town 
(art and cultural shows, symposiums, awareness drives, 
etc) in our Pin This Up pages. 


We provide summaries of product rollouts, new 
corporate schemes and business-related events in our 
Market Watch pages. 
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WHY 
VMAG?

When we started VMAG, we wanted to create a 
magazine unlike anything that Nepal has seen. We 

didn’t limit ourselves to going the tried-and-true route. 
Today, we are an established brand known for 

providing exceedingly high quality content. And we 
would like to work with people like you who too do 

never compromise on quality so that together we build 
a partnership of limitless possibilities.



M&S VMAG - 2017

LET’S 
VMAG 
TOGE 
THER


